
 
 
InterpretaƟon for Public Sustainability EducaƟon 

 

Speakers 

 Dr Prithi Nambiar, Senior Programme Director at CEE 
 Mr Vinod Daniel, Chairman of AUS Heritage and Managing trustee of India vision InsƟtute 
 Dr P N VasanƟ, Director General of CMS 
 Mr David Manski, Former Director, Acadia NaƟonal Park 
 Ms Neha Raghav, Director- EducaƟon, WWF 
 Mr Pacco Bunnik, Architect and Urban Designer 

PresentaƟons and Key Messages 

Dr Prithi Nambiar (CEE) discussed that educaƟon for sustainability is the primary focus, with 
interpretaƟon defined primarily through visual communicaƟon. She highlighted that CEE has 
designed and executed many interpretaƟon programmes, and that interpretaƟon must engage 
people’s senses, as merely visiƟng parks and sanctuaries is insufficient for public educaƟon. The aim 
is that people's understanding of biodiversity and ecosystems will moƟvate them to conserve these 
resources, and that public areas, such as parks and sanctuaries, offer valuable opportuniƟes for 
public educaƟon. 

She further explained that creaƟng an emoƟonal connecƟon, for example with climate change and 
cultural heritage, insƟls a sense of value and a noƟon of sustainability, which is the core message to 
be conveyed. InformaƟon and learning need to be science-based, accurate, engaging, and 
interesƟng, typically targeƟng all age groups and both interested and uninterested individuals. The 
design aspect is as crucial as research and content development. 

Dr Prithi also shared that successful interpretaƟon requires collaboraƟon with a range of 
stakeholders, including government bodies, museums, municipal corporaƟons, corporates, and 



 
 
NGOs. MulƟmedia products for interpretaƟon include photo-text panels, dioramas, Augmented 
Reality signage, and publicaƟons. 

She provided examples of CEE's numerous interpretaƟon projects, such as a mobile exhibiƟon called 
'Science Express' which reached 18 million people, and a Mumbai exhibiƟon in a van that educated 
people about climate change in rural areas. Recent work for the Indore Municipal CorporaƟon 
focused on Sirpur Lake. CEE has also done extensive interpretaƟon work for the SabarmaƟ Ashram 
over the years, primarily through signage and panels. Other projects include an outdoor nature trail 
in Tadoba, featuring constructed dioramas to facilitate wildlife viewing, and cultural interpretaƟon for 
the Sajjangargh ‘Monsoon Palace’ in Udaipur. CEE also produces publicaƟons/brochures, films, and 
documentaries. 

Finally, Dr Prithi spoke about ‘Global ciƟzenship’ as another interacƟve and engaging programme 
aiming to promote conservaƟon. She concluded that educaƟng for sustainability acƟon ulƟmately 
encompasses ecology, culture, history, learning, and problem-solving, posing the fundamental 
quesƟon: "What can you do as a ciƟzen towards sustainability?" 

Mr Vinod Daniel (AUS Heritage) discussed the evolving role of museums, explaining that they 
encompass regular, heritage, and interpretaƟon sites, as well as various collecƟons. He shared an 
instance where, breaking tradiƟonal rules, he allowed visitors to touch a specific island-made cloth 
within a museum. This iniƟaƟve enabled visitors to feel, document, and study the material, fostering 
the potenƟal to recreate and sell these objects, thus revitalising tradiƟon. 

Mr. Daniel also recounted an anecdote about a man from Vanuatu with an art collecƟon who sang a 
song detailing the trajectory of spears, implying that understanding the song could help one dodge a 
thrown spear. This example underscored the importance of focusing on intangible heritage alongside 
tangible collecƟons. He stressed that museums must go beyond merely displaying objects. They need 
to tell compelling stories and provoke thought. 

Furthermore, Daniel highlighted pracƟcal challenges, noƟng that museums are highly energy-
intensive, with up to 60% of their budget oŌen allocated to electricity. This necessitates exploring 
alternate energy sources. He shared an example of museum curators, whom he described as experts 
in storytelling, transforming a 'fake' sculpture in a California museum into an engaging "true or false" 
public quesƟon. Given that museums serve as custodians of objects potenƟally millions of years old, 
his final message was clear: museums should strive to enhance sustainability, raise public awareness, 
and contribute to the well-being of the planet. 

Dr P N VasanƟ (CMS) discussed her view that interpretaƟon involves signs that connect to both the 
heart and the mind. She emphasised that in these Ɵmes of technology, when interpretaƟon iniƟates 
discourse, real acƟon and inspiraƟon can follow. She cited a project at the Shri Ram School in Delhi, 
where students successfully campaigned to ban the use of mongoose hair in brushes through their 
protests. 

She further stated that films should iniƟate a dialogue and bring various stakeholders together, 
connecƟng global issues to local realiƟes and prompƟng people to ask, “What is the issue?” Dr 
VasanƟ shared examples of youth engagement programmes they ran, such as 'What is water?’ for 
which they made a film and uƟlised technology to engage people. 



 
 
She concluded by highlighƟng that the biggest challenge facing the environment is the senƟment of 
“It’s not my job,” stressing that it is everybody’s responsibility to make the world a healthier place.  

Mr David Manski (Former Director, Acadia NaƟonal Park) discussed his role in inspiring visitors to 
protected areas in the U.S.A. and focusing on park conservaƟon. He explained that the U.S.A. 
naƟonal park system is part of the NaƟonal Government, with courts, Congress making laws, and the 
president developing policies. The Parks Agency, part of the Department of Interior, is the equivalent 
of a Ministry of Environment, operaƟng under the land management agency where many 
conservaƟon organisaƟons exist. At the state level, they protect state parks. 

He highlighted that in 1916, Congress established the NaƟonal Park System with a focus on 
conserving nature and its heritage, aiming to protect it and develop effecƟve policies. NaƟonal parks 
are dedicated to enjoyment, educaƟon, and inspiraƟon, ciƟng the Statue of Liberty as a protected 
naƟonal park site. The naƟonal parks in the United States employ 20,000 staff, cover 85 million acres, 
and receive approximately 325 million annual visits. All sorts of employees contribute, including 
teachers and scienƟsts, who are oŌen referred to as rangers. He shared an anecdote about BeƩy, a 
teacher and ranger who reƟred at 100 years old, having focused on the role of African-American 
women during World War II while men were fighƟng. 

Dr. Manski further explained that every park has a visitor centre to orient people and provide maps, 
informaƟon, and interpretaƟon. The parks also offer teacher/ranger-led walks and lectures. There is 
a ‘Junior Ranger’ programme for children aged 5-13, involving acƟviƟes designed to teach them 
about conservaƟon values and challenges. A Junior Ranger badge is awarded upon compleƟon. 

He also discussed his involvement in local schools, menƟoning Acadia NaƟonal Park, his last posƟng, 
which focused more on field-based learning than indoor acƟviƟes. In the state of Maine, a ciƟzen 
science program focused on real data collecƟon, engaging children to monitor insects. This led to the 
discovery of 1,600 new insect species for the park, primarily involving schoolchildren and their 
parents. Finally, he noted that jobs were created for the next generaƟon of conservaƟon leaders. 

Ms Neha Raghav (WWF India) discussed her focus on five key 'M's: MoƟve, Messaging, Medium, 
Milestones, and Magnify. She explained that the moƟve could be living in harmony with nature, and 
examples of messaging include raising awareness, changing behaviour, and raising funds. She 
emphasised the importance of ensuring the message conveys how biodiversity loss contributes to 
climate change. 

She detailed various types of emoƟonal messaging, such as conveying to schoolchildren that “Your 
children might not get water” to highlight the importance of water conservaƟon. Fact-based 
messaging involves presenƟng facts and allowing people to interpret them, as seen in the WWF’s 
‘Living Planet Report’, which studied 5,000 wildlife species. Behaviour-based messaging provides 
facts and calls for acƟon, disƟnct from empathy-based messaging. She also menƟoned storytelling 
messages, exemplified by Afroz Shah moƟvaƟng people to clean beaches and take acƟon in local 
ecosystems. 

As a pracƟcal applicaƟon, Raghav spoke about Sanjay Van NaƟonal Park in Delhi, a reserve forest in 
the heart of the city, characterised as semi-arid and rocky with urban wildlife, where the Honey 
Buzzard serves as its mascot. She noted that different engagements cater to various audiences. Her 
team conducted surveys, dividing the park into seven secƟons with seven teams to document 



 
 
biodiversity, which led to the discovery of a new species of leopard gecko. They also iniƟated a 
nature club in the park. 

Regarding mediums, she menƟoned developing field guides, such as ‘Birds of North India’, and 
conducƟng organised guided nature walks in parks. A digital exhibiƟon on raptors (birds) in Delhi is 
now available online, eliminaƟng the need for physical aƩendance. She also highlighted targeted 
campaigns, such as a water campaign, as examples of milestones. Finally, she noted that 
Vishwanathan Anand, serving as an educaƟon ambassador, advocated the pracƟce of sustainability 
ourselves. 

Mr Paco Bunnik discussed focusing on societal, poliƟcal, and cultural forces which drive innovaƟon 
and engage stakeholders. He noted that in Amsterdam, with a million people, nature interweaves in 
the centre of the city. He cited instances of social resistance, such as protests against construcƟon in 
1975, and social acƟvism in Paris in 1977, where people displayed road safety messages during a car 
strike. In 2023, a protest was held regarding the housing crisis, and in 2024, the ‘ExƟncƟon Rebellion’ 
was seen blocking highways in the CBD. He also highlighted 'out-of-the-box' poliƟcal acƟvism, 
menƟoning thousands of meme arƟsts in Bogota stopping cars to let children and women cross, and 
a march for women’s safety. 

Mr. Bunnik spoke about an internaƟonal compeƟƟon for reinvenƟng Paris, which focused on urban 
design for 23 different sites, giving the best plans for each, with one winner presenƟng their plan on 
just two A4 sheets. He highlighted Paris mayor Anne Hidalgo swimming in the Seine River as it was 
cleaned up in Ɵme for the 2024 Olympics. He then related this to Ahmedabad being a contender for 
the 2036 Olympics, staƟng that the aim should be for the people, for the community, and the 
environment. 

He also described a project in the poorest area of Amsterdam called ‘Schools ReinvenƟng’, where 
schoolchildren redesigned the library and the surrounding square using ‘MinecraŌ’ and virtual 
reality. He shared his involvement in Amsterdam’s strategies for public parƟcipaƟon in sustainable 
development, including the construcƟon of a new library in a low-income area of Amsterdam, which 
took five years to complete, incorporaƟng educaƟonal and technological elements for teenagers. 


